SEEING YOU FALL VS TAKING YOU DOWN: THE ROLES OF AGENCY AND LIKING IN SCHADENFREUDE.
People are more likely to experience schadenfreude, i.e., take pleasure in the misfortunes of another, if they do not like the person experiencing the downfall. In the current study, the roles of liking and agency (being the cause of the downfall vs a passive observer) were investigated using a live (rather than hypothetical) situation for participants to react to. Participants were exposed to a rude, neutral, or nice confederate who won a coveted prize. Participants were then put into a position to either cause the confederate to lose her prize, or to only passively observe it happen. Feelings of schadenfreude were strongest when participants were the agent of a rude other's downfall. Implications for incorporating aspects of this study into future research were discussed.